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How to Make it Easy to Buy from You
and Close More Sales

Presented by: Ryan Dohrn
Founder, Brain Swell Media
@ryandohrn
Ryan@360AdSales.com
www.360AdSales.com
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Over 400 magazme and newspaper titles.
s Over 5,000 ad sales reps trained in 7 countries.
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@ 360AdSales.com

STRATEGY & TRAINING

HOME AD SALES TRAINING OPTIONS WEBINARS ABOUT AD SALES BLOG PODCAST CONTACT

Ad Sales Training Advice Blog

Qur Free Monthly
E-Newsletter

« Get Relevant or Get Lost! 4 Ways to Increase Your Relevance to Drive Ad Sales
» TARGET Your Media Sales Message to Grow Results

« 6 Ways To Show Your Advertisers Some Love

« 10 Proven Ways To Exceed Your Sales Goals

« Selling Santa? A Fun Sales Tale.

« 10 Ways To Boost Your Fall Sales Numbers

Proven Ad Sales Training For Media Companies!
Over 3,000 ad sales == trained to date!

G @ryandohrn — Ryan@360AdSales.com - www.360AdSales.com

89% of your buyers want 99% of
their information on your company
and ad space offerings BEFORE they
speak to a salesperson.

[Sources: SMM Magazine, wsj.com, Forbes.com, Hubspot, BSM]

@ryandohrn — Ryan@360AdSales.com - www.360AdSales.com AN STRATEGY & TRAINING
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\'/ _ IDEA #1
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Media Kits Are Complex.
Simplify.

@ryandohrn — Ryan@360AdSales.com - www.360AdSales.com

uuuuuuuuuuuuuuuuu

Those that use the media most
need to be intimately involved in
the design process.

[Source: Your sales team]

@ryandohrn — Ryan@360AdSales.com - www.360AdSales.com
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2-3 letter words are skipped over
almost 75% of the time. (Eyethink)

@ryandohrn — Ryan@360AdSales.com - www.360AdSales.com N STRATESyY & vAsimiNe

Web users have time to read at
most 28% of the words during an
average visit; 20% is more likely.

[Source: Jakob Nielsen]

@ryandohrn — Ryan@360AdSales.com - www.360AdSales.com . Nw STRATEeY & TRAIMINE
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Total percentage of U.S. adults who
are unable to read an 8th grade
level book — 51%

Source: http://www.statisticbrain.com/reading-statistics/

@ryandohrn — Ryan@360AdSales.com - www.360AdSales.com NN sTRATEeY & TRAlniNG

Total percentage of NASA
employees that are dyslexic — 55%

Source: http://www.statisticbrain.com/reading-statistics/
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- IDEA #2

~ Use more graphics
and WAY less text.

N

Visuals are processed 60,000x faster
in the brain than text.
[Source: 3M Corporation]
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IMPACT

MAGAZINE

¥ IRAINING BLANS

» GEAR

» ATHLETE PROFILES
3 FOOD & NUTRITION
» SPORTS MEDICINE
» ADVENTURE TRAVEL
3 INSPIRATION

The 2017

MEDIA KIT

VANCOUVER » CALGARY = TORONTO

G @ryandohrn — Ryan@360AdSales.com - www.360AdSales.com @ sTRATEGY .: I‘rsh .E.".E. NEB

Landscape layout!

@ryandohrn — Ryan@360AdSales.com - www.360AdSales.com !: TTRNImn TS
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IN PRINT ONLINE IN PERSON

1840 3million+
The BM| first publishes visit OUr wedisites each montr events hastad by BM| in 2016

119000 755087 5500+

delegates attended 2 BM) event

60+ 58,902 80%

of attendees are healthcare leaders’

e s L,

leads gained per event

355 tsmwen  100%

chiricians recene T

g 220000,

600 guests,
320 entries,
up to 16 categories
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IN PRINT ONLINE IN PERSON

1840 Imiliont
S12000 722087
ik 28,202
21000 - 13903
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IMPACT

Our Readers

62% Female ‘. 4%
38% Male » i)

Strength Train

56%

aycle

32%
Swim
94%

e Natura
Health Products
T74%
Spend $1000+

a v
Fitness Gear
51%

Spend $1500+
a Year on Travel

2037 Media Kit

IMPACT

MAGAZINE

Our Readers

AGES:
0, TL028

MPACT Magazine has deliesered relevant expert editoral o the most desirable 6 2 A) Female 019 94%

semographics in the bealth and Nness indusiry for mare than 26 years. 0, way Run

We are advorates far an setive, healthler lilsivle 1o 250,000 readers per issve 38 /0 Male 5059

» The IMPACT Audience is... DATA SOURCE: WiFACT Naggazine Rader Sunmey Strength Train
Cycle
Swim

Use Natral

Health Products

4%

Spend $1000+
aYearon
Fitness Gear

51%

Spend $1500+
4 a Year on Travel
HEALTH CONSCIOUSH
2017 Media Kit IMPACT Magatios + 3007 2 SLSWL Calpary, AB 128454 * @03.22R06€ + e u

@ryandohrn — Ryan@360AdSales.com - www.360AdSales.com
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IMPACT

MAGAZINE

Editorial Line-Up

» January/February
'5:3 now yoar and tima for a nen
Tall bn love with Niness in 201,

> March/April

U Gt inspewd 10

side. And we

L with amazing

workouts, Nt couples and advwenture travéd in California

> July/A
Summer IS hot 2nd S0 1S IMPACT. Discover [he new
trends In fitmess, food and gear. Runners get trekking
‘with het trailst How hot Is yoga!

This Issue is delicious.

2017 Media Kit

OIIRCTONS 16510 10301115 BAPACT'G 64-Paze

reviiaws 1o gt you 16 the Pesh line

» September/October
IMPACT 1 The place [0 align your ilness and
mutribon 2ad the result is heakthier, happeer you.

2017
DATES

JANSARY/TEBRUARY
ook By: Dec. 14, 2016
Creative Do Do 16, 2014
On Streess: o 10, 2017

%
>

NARCH/APRIL
Book By: fetraary 15
Coeataw Due February 20
On Stroets: Warch 9

» May/june

AS Canada celebetes its 150 binthiday, WPACT 10oks
Wity we kve Iness, ourdoor spors and iravel.
CHoate your own Tout 46 You adventurs|

-

MAY/JUNE
Bosk Br: Apei 19
Corative Do Apil 24
OnStieets: My 11

e the traising avice,

JULY/AuGuST
Baok By: jure 19
Cruatie Due: June 21
On Stres: fuly &

SEPTEMBER/OCTORER
ok By: August 21
Craative Dvw: Aast 2)
O Strests: Septeme 7

» November/December NOVEMBER/DECEMNER
e winter months with the coolest fasaion Book 8y: Ockber 26
and activities e seazon including snowshoeeg, Creative Oue October 38

€ross country skling and creative winter training. On Streets: Novertber 3.

UMPACT Magazine = 2007 7St SW. Caldary, ABT2S 154 * 4032200605 = AOWAISIERDINPITRANING = IMpacimigiane o
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BTRATEGY & TRAINING

The Most Decision-Makers

EMS World delivers your marketing message
to the most influential and engaged BEMS

prof nals. Ith more cutting-edge content
and s for the EMS mar ket than any

=Paintor Lo
Ultasoung |

other media source, owr performance-driven
portfolio helps you reach the
of decislon-makers in th

90%

Purchasing Authority?

Involvement In the purchase decision

rgest audence
community with

TOTAL REACH

49,334

Qualified Subscribers?

116,090

EMSWorld.com Page Views*

280,000+

Facebook Likes*

5,101

EMS World Expo Average
Attendance Over Past Three Years*

T Petstver Stawment Jire 201
& Publishars Own Doea

3

THE ONLINE HOME OF EMS DECISION-MAKERS emsworld.com

@ryandohrn — Ryan@360AdSales.com - www.360AdSales.com

BTRATEGY & TRAINING
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Print & Digital
Publications Qualified
Subsribers’

OUR READERS?

90%

Have Taken an
Action

asaresult of seelng ads
In EMS World

88% .o
World

Influenced them to:

Try New Products

53%

Are Involved in
Education/Training
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EMS World Magazine Reaches More Decision-Makers

® Delvering t
MOANS MOMe PBSS-2
mmpact of yourad'

Ul
muitiplying the

The ABCs of

Pediatric Sepsis \
P P

“EMS World's reputation for delivering
and reporting on the most current

and cutting-edge trends, events and
innovations sets it apart from any other
media resource in our field."

Rob Lawrence

e V9 Servar
3 DRARRABher e Jone 2010

“ emsworld.com THE ONUINE HOME OF EMS DECISION-MAKERS

Richmand Ambulance Authority

| Delivering the most decision-makers speads up the
purchasing process

Print Advertising Still Works

Research tells us
® Reading oo papsf is slower and deeper
W Paper-based reading benefits from mora
focused attention
® Paper readers comprehend and remember more
® Raading on papar is multisensory

= Print advertisng makes products mera casirable

Decision-makers choose EMS World®

1%

DECISKON-MAKERS*

FELD (ARE®

@ryandohrn — Ryan@360AdSales.com - www.360AdSales.com
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EMSWORLD.COM
MONTHLY
TRAFFIC'

116,090

Page Views

374,140

Visits

296,726

Unique Visitors

219,072

Mobile Device
Visits

L Costle Anaiyscs Jan-Aug 7018
-

The Online Home of EMS Decision-Makers
EMSWorldcom s the No. 1-visited website by BM4S
dacision-makers, Reach executives through these

exclusive offerngs:

O Appended Lead Program

© Retargeting Banner Ads 59 n
Lead Nurturing

8 Fong S of Website

© TRACKtion Video Trafficls

QO v-slider video Mobile!
2016 CROSS-CHANNEL SURVEY

Intepertent wetsites s e [
pentmagaonesoveets [
Dstioa (Esltes Ll
Onlinevigecr
Tada shawsiaontecnes S
Seenthesgioes 5%
ecnoncomesierters [
pristed protactcataiogs -
WIS nebistpotiasts “%
Hgitavettet magaiees [
sootl mworeng [ 1%

Advertiver welltes %

Lea 2016 Reaserivp Sy

8 emsworld.com THE DNUINE HOME OF EMS DETISION-MAKERS

Sorcesstll 55 N
SimiTatio S

@ryandohrn — Ryan@360AdSales.com -

www.360AdSales.com
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INTEGRATED MEDIA

SHOP DIGITAL

PRODUCT EDITIONS
SHOWCASE Flipbook with live

links eb and
(SPS) to web an
lelu Y:’uly

EDITION
42,000+
Body Shop Circulation
5 Regional /
Editions - /
= SOCIAL
MEDIA
Dedicated
Social Media
RESPONSIVE Specialist
DESIGN
WEBSITE
Easily viewed on

multiple madia
devices

Autobody News © www.autobodynews.com (£00) 699-8251

@ryandohrn — Ryan@360AdSales.com - www.360AdSales.com

>
Coach
2018 Event Proposal

Prepared for:

£V

FARMERS

INSURANCE

Contact: Darius Frank, 890-987-2928 —
Darius@MagMedia.com

*** NOTE: Teaching Sample. Data is for sample purposes only. ****
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Why thus event?
awry Coach X

Fact #1: 7,000 industry influencers.
Fact #2: 64% decision makers.
Fact #3: 600+ vendors

Extensive social media coverage to
over 250,000!

Contact: Darius Frank, 890-987-2928 —
Darius@MagMedia.com

NORWAY
ummunpsniumnx ‘B "SWEDEN
"
UNITED /
‘ ‘9 KINGDOM \‘ , \ \ = FNLAND -
VEN\! .amm A ustain
IRELAND | Jp— — - SOUTH KOREA
rumv BAHRAIN ‘eS|
o e \ 4
- ) €]
UNITED STATES BERMUDA ,)
‘ ’ P =~ JAPAN
[ DOMINICAN | SWITZERLAND { CHINA
‘ . s REPUBLIC ppance "0 S = ¢ — & AN
L i ' LUXEMBOURG @
ARUBA oo oy R
= o PHILIPPINES
= > SAUDI 1 ’
~ -/ COLOMBIA ARABIA HONG
COSTARICA ‘ = . KONG
b ~ sou -3
PANAMA & AFRICA >
PERU' ' BRAZIL 2 = SINGAPORE
/ NAMIBIA b2 ;

i AUSTRALIA
BOLIVIA

Average attendance includes participation @
from more than 40 different countries NEW ZEALAND

h { Contact: Darius Frank, 890-987-2928 —
COGC Darius@MagMedia.com
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Past Sponsors...

salc:c,ﬁ)rce

GEICO

geico.com

SURGICAL CORP’

‘ Contact: Darius Frank, 890-987-2928 —
COGCI'I { Darius@MagMedia.com

2019 Sponsorship Options
February 1-4, 2019 — MGM Grand, Las Vegas

Option #1: Title Sponsor - $7,500

* Sponsor will be mentioned every other hour via the announcer over the PA.

* Sponsor receives 1 banner in the main arena & 1 banner in the registration area.

¢ 20x20 booth in the main arena concession/office area. Electric provided.

* Logo on the CoachX website, 15 social mentions with pics.

* 30 second video during the event webcast to 200,000 at home viewers.

* Video news crew to your booth for 3 minute interview for webcast and post show.
*  Floor or escalator logo placement in prime traffic areas.

Option #2: Event Sponsor - $4,500

* Sponsor will be mentioned every 2 hours via the announcer over the PA.

¢ Sponsor is entitled to 1 banner in the main arena.

¢ 10x20 booth in the main arena concession/office area. Electric provided.

* Logo on the CoachX website, 10 social mentions with pics.

* 30 second video during the event webcast to 200,000 at home viewers.

¢ Video news crew to your booth for 3 minute interview for webcast and post show

Option #3: Event Party Sponsor - $2,500

* Sponsor is entitled to 1 banner in the registration area.
* Logo on the CoachX website, 5 social mentions with pics.
* Party sponsorship for 300 participants. 5 minute promo speech at party.

Contact: Darius Frank, 890-987-2928 —
Darius@MagMedia.com

15
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N/ IDEA #3
@\— Self-Service Sales
S is critical!

nnnnnnnnnnnnnnn

@ryandohrn — Ryan@360AdSales.com - www.360AdSales.com

1,400 B2B buyers surveyed said 60%
of their decision is made via online
research before they contact a sales
person. [Source: hbr.org]

nnnnnnnnnnnnnnnnn
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MS Journal Jobs Products Webcasts White Papers Videos _

FOUNNAL OF DWERGERCY VAL JOTCE)

HOME NEWS PATIENT CARE ADMINISTRATION & LEADERSHIP TRAINING OPERATIONS MAJOR INCIDENTS MOBILE INTEGRATED HEALTH

HOME >> ADVERTISE

ADVERTISING FOLLOW US
JEMS is the most authoritative source of emergency medical services (EMS) information worldwide and is Join the leaders in EMS!
dedicated to the improvement of patient care in the prehospital setting. The leading EMS monthly publication,
JEMS meets the needs of the EMS provider, instructor and administrator with news, clinical articles, industry
surveys, product reviews and more.

JEMS provides the pivotal components to all EMS media strategies, with opportunities in print, online and face-to-
face.
Go from minutes

Need assistance with your marketing efforts?
to hours.

Contact Your JEMS and EMS Today Sales Consultants

Melissa Roberts Mike Shear
Central & Southeast Canada, Alaska, Hawaii &
Regions e the Western Region
+1918 8319727 il +1 858 638 2623
e J = CONNECTION OPPORTUNI
= =
Check out our products below to
out more information en each on
A including a description, examples,
A specs, and more!
—DodMMachinion,
@ryandohrn — Ryan@360AdSales.com - www.360AdSales.com
Contact Your JEMS and EMS Today Sales Consultants
Melissa Roberts Mike Shear
Central & Southeast Canada, Alaska, Hawaii &
Regions = the Western Region
+1918 831 9727 ® T +1 858 638 2623
= = CONNECTION OPPORTUNITIES
= =
Check out our products below to find
out more information on each one,
including a description, examples,
— Rod Washington shecs; and marel
Northeast & We're always improving our offerings
* International Regions so check back often.
- "' +1 918 831 9481
. Standard Banner Ads
pdy -

Pushdown Ads
Video Banner Ads
Welcome Page Ads

eNewsletters Ads
Video Advertising

Map of Sales Regio

Native Advertising
Meet your JEMS and EMS Today Sales Support Social Media Advertising

Erin Northrop Technical Digests

Campaign Manager

Megan McManus
Marketing Solutions
Manager Webcasts

Digital Edition Advertising

White Papers

Print Advertising

17
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Journal Jebs Products Webcasts White Papers Videes -

CANRAL OF ARMCIRCY MEBEA TS *

HOME NEWS PATIENT CARE ADMINISTRATION & LEADERSHIP TRAINING DPERATIONS MAJOR INCIDENTS MOBILE INTEGRATED HEALTHCARE

HOME  >> VIDEO ADVERTISING

Video Advertising
Did you know?

79% of B2B marketers are using video for content marketing.*
62% of users are more likely to purchase a product after watching a video.*

* Source: B2B Content Marketing Trends - North America: Content Marketing Institute/Marketing Profs

CUSTOM VIDEO CHANNEL SPONSORSHIP BENEFITS

The Custom Video Channel extends the reach of video you have created

{or we custom-produce) with an exclusive landing page on our website Branding

providing exposure to your target audience. Induded banner advertising Elevates your brand's visibility to
on the landing page provides a branding oppertunity for your company an audience of industry

and/or products. A targeted email promotion to our audience drives professionals and aligns your
viewers to your content. Direct links to your site from the Channel page message with relevant and
provide a boost ta your site’s search ranking, which will drive respected content.

incremental traffic.
Traffic Driver

Video content and links in your
ads push decision-makers
directly to your website or other
online offerings.

W v W e t ST

Thought Leadership

FOLLOW US
Join the leaders in EMS!

fIYlin

EMS2018
COPENHAGEN

& CONGRESS CENTER

CONNECTION OPPORTUNITIES

Check out our products below to find
out more information on each one,
including a description, examples,
specs, and more!

We're always improving our offerings
50 check back often.

@ryandohrn — Ryan@360AdSales.com - www.360AdSales.com

BTTS your

viewers to your content. Direct links te your site from the Channel page message with relevant and
provide a boost to your site's search ranking, which will drive respected content.
Incremental traffic.

Traffic Driver

Video content and links in your
ads push decision-makers
directly to your website or other
online offerings.

CARATY (T

Thought Leadership
twin ¥ % Be b0 A ke

Showcase your company'’s
Comm“} Name cutting-edge products and
capabllities via highquality videos
OES® Compuny Vil featured on our site to effectively
reach your target market.
e o e SEO
Increases your site’s ranking
oo b among search engines by taking
advantage of a linking strategy
Camgany Vido that associates your website with
the keyword-rich landing page
and video transcripts on our
ranked industry site.

u s e
& ey o trguer g A e Irerest

SPECS

Includes

* Up to 3 videos with title and
description

* "About Us” introductory
paragraph

* Top & Bottom Leaderboards

* Ton | saderhoard for tareered

CONNECTION OPPORTUNITIES

Check out our products below to find
out more information on each one,
including a description, examples,
specs, and more!

We're always improving our offerings
so check back often.
Standard Banner Ads
Pushdown Ads
Video Banner Ads
Welcome Page Ads
eNewsletters Ads
Video Advertising
Native Advertising
Social Media Advertising
Technical Digests
White Papers

Webcasts

Digital Edition Advertising
Print Advertising

EMS Today

@ryandohrn — Ryan@360AdSales.com - www.360AdSales.com

BTRATEGY & TRAINING
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THE CONFERENCE FOR HTM PROFESSIONALS

GET INSPIRED. LEARN SKILLS. HAVE FUN!

Orlando, FL, October 5-7, 2017

VIEW PRE-SHOW PLANNER

35 100+
CLASSES VENDORS

presentediby showcasing cutting
industry leaders edge technology

| career to the next level
Ny

@ryandohrn — Ryan@360AdSales.com - www.360AdSales.com

“The MD Expo was excellent. The content was on point and relevant for the attendees. The
networking opportunities were excellent.”

— Christopher Nowak, Corporate Director Universal Health Services, Inc.

Experience MD Expo!

@ryandohrn — Ryan@360AdSales.com - www.360AdSales.com
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IDEA #4
!+ Make “The Promise”

~_then, gate your
N media kit.

—

=

vvvvvvvvvvvvvvv

You will be granted IMMEDIATE access
to our complete media kite including
rates by completing this simple form.

uuuuuuuuuuuuuuuuu
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If you call a lead in the first 5 minutes
after they've submitted a web form,
they're 100x more likely to get on the
phone. — InsideSales

:::::::::::::::::

: IDEA #5
\ L/
@\_ Keep Proposals
= Simple Too

uuuuuuuuuuuuuuuuu
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Option #1: MAXIMUM EXPOSURE PLAN.

% page 4 color ad in Inspire Magazine. Ad created free of charge.

Large top banner ad (728x90) on Inspire.com for one month
One inclusion in the Inspire eNews sent to 5,700 readers

4 text mentions on the Inspire Facebook® feed

Total Value, $2400

MULTI-MEDIA DISCOUNT = - $500

Actual Cost, $1900 / month*

Option #2: SMART BUSINESS PLAN.

1 page 4 color ad in Inspire Magazine. Ad created free of charge.

Large right banner ad (320x250) on Inspire.com for one month
One inclusion in the Inspire eNews sent to 5,700 readers

2 text mentions on the Inspire Facebook® feed

Total Value, $2000

MULTI-MEDIA DISCOUNT = - $300

Actual Cost, $1700 / month*

Option #3: BASIC MARKETING PLAN.

1 page 4 color ad in Inspire Magazine. Ad created free of charge.

Large right banner ad (320x250) on Inspire.com for one month
Total Value, $1800

MULTI-MEDIA DISCOUNT = - $200

Actual Cost, $1600 / month*

*IMPORTANT: These highly discounted prices are offered to partners running for
three consecutive months. Please call me ASAP to get locked in! (222)-555-1212.
Ryan Dohrn

@ryandohrn — Ryan@360AdSales.com - www.360AdSales.com

ADVERTISING
PACKAGE

DEMOéSTA TS
HERE

Contact Info

PLATINUM

UPGRADES

SAVINGS:
$900

TAL

SAVINGS:
$500

Total w/add ons:

(a]
d
(o}
o
o
w
3
w
w
N
z
o
)

TOTAL

SAVINGS
$300

Total w/add ons:

TOTAL:
$2.000
SAVINGS:
$125

Total w/add ons

22
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@ 360AdSales.com

STRATEGY & TRAINING

HOME AD SALES TRAINING OPTIONS WEBINARS ABOUT AD SALES BLOG PODCAST CONTACT

Ad Sales Training Advice Blog ke
ur rree onth Yy

E-Newsletter

« Get Relevant or Get Lost! 4 Ways to Increase Your Relevance to Drive Ad Sales
« TARGET Your Media Sales Message to Grow Results

= 6 Ways To Show Your Advertisers Some Love

« 10 Proven Ways To Exceed Your Sales Goals

« Selling Santa? A Fun Sales Tale.

« 10 Ways To Boost Your Fall Sales Numbers

Proven Ad Sales Training For Media Companies!
Over 3,000 ad sales == trained to date!

How to Make it Easy to Buy from You
and Close More Sales

Presented by: Ryan Dohrn
Founder, Brain Swell Media
@ryandohrn
Ryan@360AdSales.com
www.360AdSales.com
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