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Over 400 magazine and newspaper titles.
Over 5,000 ad sales reps trained in 7 countries.
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89%	of	your	buyers	want	99%	of	
their	information	on	your	company	
and	ad	space	offerings	BEFORE they	
speak	to	a	salesperson.	
[Sources:	SMM	Magazine,	wsj.com,	Forbes.com,	Hubspot,	BSM]
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Media	Kits	Are	Complex.		
Simplify.
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IDEA	#1

Those	that	use	the	media	most	
need	to	be	intimately	involved	in	
the	design	process.		
[Source:	Your	sales	team]
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2-3	letter	words	are	skipped	over	
almost	75%	of	the	time.	(Eyethink)
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Web	users	have	time	to	read	at	
most 28%	of	the	words	during	an	
average	visit;	20%	is	more	likely.		

[Source:	Jakob Nielsen]

@ryandohrn	– Ryan@360AdSales.com	- www.360AdSales.com



6/19/18

6

Total	percentage	of	U.S.	adults	who	
are	unable	to	read	an	8th	grade	
level	book	– 51%
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Source:	http://www.statisticbrain.com/reading-statistics/

Total	percentage	of	NASA	
employees	that	are	dyslexic	– 55%	

Source:	http://www.statisticbrain.com/reading-statistics/
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Use	more	graphics	
and	WAY less	text.
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IDEA	#2

Visuals	are	processed	60,000x	faster	
in	the	brain	than	text.	
[Source:	3M	Corporation]
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Landscape	layout!		
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2018	Event	Proposal
Prepared	for:

***	NOTE:		Teaching	Sample.		Data	is	for	sample	purposes	only.		****

Contact:		Darius	Frank,	890-987-2928	–
Darius@MagMedia.com
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Why	this	event?

Fact #1: 7,000 industry influencers.

Fact #2:  64% decision makers.

Fact #3:  600+ vendors

Extensive social media coverage to 
over 250,000!  

Contact:		Darius	Frank,	890-987-2928	–
Darius@MagMedia.com

Contact:		Darius	Frank,	890-987-2928	–
Darius@MagMedia.com
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Contact:		Darius	Frank,	890-987-2928	–
Darius@MagMedia.com

Past	Sponsors…

2019	Sponsorship	Options
February	1-4,	2019	– MGM	Grand,	Las	Vegas

Option	#1:		Title	Sponsor	- $7,500

• Sponsor	will	be	mentioned	every	other	hour	via	the	announcer	over	the	PA.
• Sponsor	receives	1	banner	in	the	main	arena	&	1	banner	in	the	registration	area.	
• 20x20	booth	in	the	main	arena	concession/office	area.		Electric	provided.		
• Logo	on	the	CoachX website,	15	social	mentions	with	pics.
• 30	second	video	during	the	event	webcast	to	200,000	at	home	viewers.
• Video	news	crew	to	your	booth	for	3	minute	interview	for	webcast	and	post	show.
• Floor	or	escalator	logo	placement	in	prime	traffic	areas.	

Option	#2:		Event	Sponsor	- $4,500

• Sponsor	will	be	mentioned	every	2	hours	via	the	announcer	over	the	PA.
• Sponsor	is	entitled	to	1	banner	in	the	main	arena.	
• 10x20	booth	in	the	main	arena	concession/office	area.		Electric	provided.		
• Logo	on	the	CoachX website,	10	social	mentions	with	pics.
• 30	second	video	during	the	event	webcast	to	200,000	at	home	viewers.
• Video	news	crew	to	your	booth	for	3	minute	interview	for	webcast	and	post	show	

Option	#3:		Event	Party	Sponsor		- $2,500

• Sponsor	is	entitled	to		1	banner	in	the	registration	area.	
• Logo	on	the	CoachX website,	5	social	mentions	with	pics.
• Party	sponsorship	for	300	participants.		5	minute	promo	speech	at	party.		

Contact:		Darius	Frank,	890-987-2928	–
Darius@MagMedia.com
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Self-Service	Sales	
is	critical!
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IDEA	#3

1,400	B2B	buyers	surveyed	said	60%	
of	their	decision	is	made	via	online	
research	before	they	contact	a	sales	
person.		[Source:	hbr.org]	

@ryandohrn	– Ryan@360AdSales.com	- www.360AdSales.com



6/19/18

17

@ryandohrn	– Ryan@360AdSales.com	- www.360AdSales.com



6/19/18

18

@ryandohrn	– Ryan@360AdSales.com	- www.360AdSales.com

@ryandohrn	– Ryan@360AdSales.com	- www.360AdSales.com



6/19/18

19

@ryandohrn	– Ryan@360AdSales.com	- www.360AdSales.com

@ryandohrn	– Ryan@360AdSales.com	- www.360AdSales.com



6/19/18

20

Make	“The	Promise”	
then,	gate	your	
media	kit.
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IDEA	#4

You	will	be	granted	IMMEDIATE access	
to	our	complete	media	kite	including	
rates	by	completing	this	simple	form.			
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If	you	call	a	lead	in	the	first	5	minutes	
after	they've	submitted	a	web	form,	
they're	100x	more	likely	to	get	on	the	
phone.	— InsideSales
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Keep	Proposals	
Simple	Too
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IDEA	#5
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Marketing	Partnership	Proposal	
Main	Street	Manufacturing	
Presented	by	Ryan	Dohrn	
	
	
Executive	Overview:		The	goal	of	this	marketing	campaign	is	to	place	
the	Main	Street	brand	and	spring	offer	in	front	of	35,000	perfect	buyers	
in	the	next	six	months	with	a	focus	on	affordable	and	proven	media.				
	
	
Option	#1:		MAXIMUM	EXPOSURE	PLAN.	
- ¾	page	4	color	ad	in	Inspire	Magazine.		Ad	created	free	of	charge.	
- Large	top	banner	ad	(728x90)	on	Inspire.com	for	one	month	
- One	inclusion	in	the	Inspire	eNews	sent	to	5,700	readers	
- 4	text	mentions	on	the	Inspire	Facebook®	feed			
- Total	Value,	$2400	
- MULTI-MEDIA	DISCOUNT	=	-	$500	
- Actual	Cost	,	$1900	/	month*	

	
Option	#2:		SMART	BUSINESS	PLAN.	
- ½	page	4	color	ad	in	Inspire	Magazine.		Ad	created	free	of	charge.	
- Large	right	banner	ad	(320x250)	on	Inspire.com	for	one	month	
- One	inclusion	in	the	Inspire	eNews	sent	to	5,700	readers	
- 2	text	mentions	on	the	Inspire	Facebook®	feed			
- Total	Value,	$2000	
- MULTI-MEDIA	DISCOUNT	=	-	$300	
- Actual	Cost	,	$1700	/	month*	

	
Option	#3:		BASIC	MARKETING	PLAN.	
- ½	page	4	color	ad	in	Inspire	Magazine.		Ad	created	free	of	charge.	
- Large	right	banner	ad	(320x250)	on	Inspire.com	for	one	month	
- Total	Value,	$1800	
- MULTI-MEDIA	DISCOUNT	=	-	$200	
- Actual	Cost	,	$1600	/	month*	

	
*IMPORTANT:		These	highly	discounted	prices	are	offered	to	partners	running	for	
three	consecutive	months.	Please	call	me	ASAP	to	get	locked	in!		(222)-555-1212.		
Ryan	Dohrn	
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