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Your Magazine Brand In 
The New Media World. 

Ryan Dohrn, Founder, Brain Swell Media 
Publisher, SalesTrainingWorld.com 
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Print is NOT dead. 
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More magazines started 
in 2015 than shut down. 

-source:  Assoc. Magazine Media 
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Focus on the total sale 
and the total value of  the 

audience. 
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Print Readers 

Digital  Readers 

‘16     ’17    ‘18    ’19    ‘10    ‘21    ‘22    ‘23    ’23    ‘24    ‘25 

Readership Shift…  

@RyanDohrn 
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Start selling the  
value of  a reader. 
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CHOOSE 
YOUR 

PACKAGE

ONLINE
DIRECTORY

SOCIAL
MEDIA

WEB
BANNER

NEWSLETTER

Affordable packages for 
YOUR MARKETING 
campaign
EXPAND YOUR VISIBILITY WITH 
A MULTIMEDIA CAMPAIGN

Choose any of our multimedia packages and 

we will create the campaign to your specific 
needs.

Call us on +34 93 451 4486 to learn how 

we`ve been showing real results to our 

clients for over 18 years. BRAND RECOGNITION  
Annual total  

value ¤9296
Price with 

discount  ¤5208

Saving ¤4088

From ¤434/month

VISIBILITY 
Annual total  

value ¤4652
Price with 

discount  ¤2604

Saving ¤2048

From ¤217/month

SMALL BUSINESS
Annual total 

value ¤2636
Price with 

discount ¤1476
Saving ¤1160
From ¤123/month

MAGAZINE

Creative Media Group, Ciutat 7, 2-4, 08002 Barcelona. Tel. 93 451 4486, ads@barcelona-metropolitan.com

www.barcelona-metropolitan.com
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Programmatic does not 
work in NicheLand. 
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Programmatic de-values 
our niche reader.   
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Hire for growth.  
Embrace millennials.  
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By 2020 70% of  your  
staff  will be millenials. 
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Native Advertising 
Sponsored Content 
Promoted Content 
Advertising Brothel 

Pay for Play 
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Promoted on our Main Page! 

Sample for example use only. 





Article on your web site… 

Sample for example use only. 



Your article promoted 4 X on  
FB… Boosted too! 

Sample for example use only. 



Article promoted in our weekly 
eNews sent to 55,000 readers. 

Sample for example use only. 



What you get one sheet…  
SPELL IT OUT!  

1.  Your article on RazrMag.com.  We can help you write the 
article.   

2.  Lead gen form on the article.  Leads sent to you weekly. 
3.  Your article featured on the main page of  RazrMag.com.   
4.  Your article will live on RazrMag.com forever. 
5.  Three Facebook posts to promote your article. 
6.  Your FB post boosted to 20,000 each week for 4 weeks! 
7.  Two mentions in our weekly eNewsletter. 
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Links in sponsored 
content articles need to be 
no-follow.  Also, all paid 

content needs to be 
clearly marked at the top.   

Source: Google Support   
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Page titles are critical. 
SEO editorial plan is critical. 

Word weight is critical. 
Sitemaps must be perfect. 
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“I was on Facebook to promote my 
watch dog service.  But, I decided to go 
back to traditional media… barking.” 
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Social media is only 
cheaper for an advertiser 

if  their time is worth 
nothing. 
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Successful business 
owners that saw serious 

results from social media 
marketing spent 15-20 

hours per WEEK 
dedicated to this task. 

Source:  Inc.com 
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Being platform agnostic 
does not have to be 

expensive. 
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Focus on function  
over fashion. 
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Having a unified  
database is critical. 
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What is your data 
acquisition plan? 
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What is your digital 
transition plan? 
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Create outbound 
marketing plans for  

your sales team. 
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Not sure where to start? 
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Advertiser advisory board 
Reader advisory board. 
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S  Ryan Dohrn 

S  Ryan@BrainSwellMedia.com 

S  803-634-3886 

S  360AdSales.com 


